
Fisher College

Founded: .............................................................1903
 

Location: ...........................................Boston, Massachusetts
School Type: ..................................Private 4 year College
 

Total Enrollment:   .........700 students (120 International)
 

Student-Faculty Ratio: ..................................................15:1
 

Accreditations and Rankings:  ......................Accredited by the
New England Association of Schools and Colleges

 

Accommodation:   .......................................Residence Halls    
School Mascot:      .....................................................Falcons

Located in the safe and historic Back Bay of Boston, 
Fisher College is uniquely situated in one of the finest 
cities in the United States.  Boston is widely known as 
the center of United States higher education with more 
than thirty colleges and 250,000 students in the city.

Boston is alive with cultural, educational and rec-
reational activities such as theatrical performances, 
concerts, famous historical sites, sports teams, shopping, 
and world-class dining.  All these activities are easily 
accessible by walking, biking or public transportation 
giving students  numerous opportunities to enjoy all that 
Boston has to offer!

Fisher College offers a curriculum that integrates a Liberal 
Arts education with career and pre-professional programs 
designed to meet the changing needs of students today. In 
addition, Fisher’s Center for International Programs and 
Services (CIPS) is dedicated to guiding international stu-
dents toward academic success. 

The diverse student body includes students from over 30 
different countries. Students enjoy the advantages of attend-
ing a small college and receive individualized attention in 
a supportive community with the additional benefits of 
living in the center of the historic and diverse city of Boston, 
Massachusetts. 

Location 

Popular Majors
Business Administration, Communication and Media 
Studies, Fashion Design/Merchandising, Hospitality 
and Tourism, Human Services, Liberal Arts, Manage-
ment (with several concentrations) 

About


